
 

 

 
 

 
 
 

 
 

 

 

COMMUNITY 

FOCUS 
Continuing Our Commitment to Serve 

Dave Velazquez Donna M. Cooper 

Our dedication and commitment 
to our more than 560,000 valued 
Maryland customers will continue 
to be a part of who we are at 
Pepco and what we stand for 
as an organization even though 
the name on our buildings and 
facilities throughout Montgomery 
County and Prince George’s County 
has now changed to “Pepco, An 
Exelon Company.” We do more 
than simply provide electric service 
to our communities – we live and 
raise our families here, we work 
here, and we are embedded in 
the communities we serve. 

Exelon is ranked by national industry 
standards as one of the highest 
performing companies in the 
utility industry. As an organization, 
Exelon also has a deep and genuine 
commitment to community service. 
We are pleased to have joined an 
organization that has such a long 
history of dedication to performance 

and service and one whose values 
mirror those of Pepco. By merging 
together, we are a stronger 
organization that will undoubtedly 
help each of us to enhance our 
service to the communities we all 
engage with and support. 

We understand that changes of the 
magnitude of this merger may raise 
questions and concerns, but that’s 
one of the reasons why we want to 
reassure you and pledge to continue 
to provide you with the level of service 
and community engagement that all 
of our customers want and deserve. 

For 120 years, Pepco has provided 
electric service throughout our 
region. For just as long, we have 
taken seriously our corporate 
social responsibility by dedicating 
countless hours to volunteering in the 
community and providing funding to 
local nonprofts that serve residents 
within our service territory. Now 
that we have joined the family of 
Exelon companies, we look forward 
to delivering direct and tangible 
benefts to our Maryland customers, 
continuing our philanthropic support 
in the Washington metropolitan 
area and enhancing our presence 
in the communities we serve. This 
includes some $133 million in a wide-
ranging package of benefts for our 
Maryland customers. In addition, 
Exelon has pledged to continue 

Pepco’s support of the community by 
providing $6.5 million in guaranteed 
charitable contributions over the 
next decade to Maryland nonprofts 
that serve so many residents in our 
service territory, at a time when 
nonprofts are in serious need of 
steady and reliable funding. 

We are proud to join with Exelon 
to improve our work at every level 
in Montgomery County and Prince 
George’s County. If there is one 
important takeaway that we would 
like to leave with you, it is that Pepco 
will continue to serve as an important 
presence in the Washington 
metropolitan area. 

Our doors remain open, our 
important work continues, and 
we will not be satisfed until we 
reach the highest standards of 
our industry. That’s our pledge to 
our customers and communities 
we serve and that’s our pledge to 
you, our elected and governmental 
offcials. We look forward to 
continuing to work with you, and 
we hope that you will continue to 
hold us to the highest standards of 
performance at both a community 
and operational service level. 

Dave Velazquez 
President and CEO, Pepco Holdings 

Donna M. Cooper 
President, Pepco Region 
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New Pepco Mobile Command Vehicle Enhances Storm Restoration 
Pepco recently announced news 
about another new tool to help 
customers in case of severe storms 
— a mobile command vehicle that 
will assist in dispatching crews and 
assisting people if hurricanes or 
major storms hit. 

The command vehicle will 
complement the work Pepco 
has invested in over recent years 
to make the power grid serving 
customers more resilient than 
ever. And it comes three months 
after Pepco’s merger with Exelon, 
which creates a new source of shared 
resources and work crews to assist in 
case of emergencies. 

“One bad storm can cause widespread 
property damage and outages,” 
said Dave Velazquez, president and 
CEO Pepco Holdings, Pepco’s parent 
company. “That’s why we continue 
to enhance the reliability of our 
electric system, including updating our 
storm readiness with a new mobile 
command vehicle to be dispatched to 
neighborhoods in need.” 

During the last two years, Pepco has 
spent nearly $815 million on reliability 
efforts intended to prevent outages 
caused by weather. In recent years, 

that investment has paid off, as the 
record-setting winter storm Jonas in 
January caused only isolated outages 
for Pepco customers. 

Pepco’s new mobile command vehicle: 
n Allows responders to move an 

incident management team from 
the offce to the feld and to set 
up a unifed command in the 
community for more effcient 
electric system restoration and 
customer and community relations 

n Provides the community with a 
centralized prominent location 
to obtain timely and accurate 
information 

n And is equipped to dispatch crews 
to areas where they can most 
beneft customers 

Pepco’s overall storm readiness 
includes advanced metering 
technology that limits the amount 
of times it is necessary to send 
a truck with a crew to inspect 
an individual customer’s service. 
Pepco’s control center is now able 
to view metered service remotely, 
which reduces the company’s 
carbon footprint and reaches larger 
known outages sooner. 

Pepco encourages customers to 
download the company’s mobile 
app, which is available at pepco. 
com/mobileapp and which provides 
immediate updates on outages and 
estimated times for power restoration. 

AccuWeather, a private weather 
forecast service, predicts that at least 
three named storms are expected to 
make landfall in the United States 
during the 2016 Hurricane Season. 

Customers should always stay away 
from downed wires. Call 1-877-
PEPCO-62 (1-877-737-2662), and 
follow the prompts to report a 
downed wire. Additional information 
on storm preparedness can be found 
by visiting pepco.com, on Facebook at 
facebook.com/pepcoconnect and on 
Twitter at twitter.com/pepcoconnect. 

Pepco Honored by U.S. Environmental Protection Agency 
In April, the U.S. Environmental Protection Agency (EPA) honored Pepco with its ENERGY STAR® Partner of the Year 
– Sustained Excellence Award. The award recognizes Pepco’s success in helping customers save energy and money 
through a variety of energy effciency programs. Pepco joined its sister Exelon Corporation utilities ComEd in Chicago, 
BGE in Baltimore, PECO in Philadelphia and Delmarva Power in Wilmington, Delaware during an awards ceremony in 
Washington, D.C. The event honored the utilities for their continued excellence and commitment to energy effciency. 
Pepco was recognized for the third consecutive year. 

“We are committed to continuing to provide tools and programs that help our customers save energy and money, 
but also help preserve and protect our environment,” said Pepco Holdings President and CEO Dave Velazquez. 
“The Sustained Excellence Award means a lot to Pepco, because it signifes our energy effciency programs are 
working and our customers are engaged.” 

The Sustained Excellence designation is reserved for entities that have received the ENERGY STAR Partner of the 
Year Award more than three times and repeatedly exhibit exceptional leadership in the ENERGY STAR program, 
while maintaining a focus on environmental protection through energy effciency. 

http:pepco.com


 

 
 
 

 

 

Guiding Light Leadership Program Provides Mentorship to 
12 Area Students 
Public high school students from the 
District of Columbia, Prince George’s 
County, Maryland and Montgomery 
County, Maryland completed the 2016 
Guiding Light Leadership Program 
(GLLP) on April 13. Six students 
from the District of Columbia, three 
from Prince George’s County and 
three from Montgomery County 
successfully completed the program 
and will each receive a $2,500 
scholarship to the universities of 
their choice. Pepco’s GLLP is a 
collaborative effort between Pepco 
and the local public school systems and business ethics. The 12 Pepco departments within Pepco work 
within Pepco’s service territory. mentors represented a variety of together to meet business goals. 

Each student was assigned a senior 
management mentor, who worked 
with the student on resume writing, 

departments and specialties within 
the company and dedicated hours of 
their time to support the students. 

Mentors also discuss Pepco’s core 
company values and culture. 

Each of the 12 students was selected 
PowerPoint creation and presentation The goals of the program are to by their schools based on criteria 
skills. During all three sessions, expose the students to a business set by Pepco. All of the students 
students received information on environment that they may not successfully completed the 2016 
a wide variety of topics, including otherwise have the opportunity to program and participated in a closing 
job readiness, communication skills, experience and to help the students ceremony that was attended by 
how the smart grid works at Pepco understand how all of the different Pepco mentors and parents. 

Pepco Employees Volunteer Hundreds of Hours for Earth Day 
Pepco employees across the region volunteered their time 
to improve the quality of life in their communities through 
participation in 2016 Earth Day activities. Workers from 
Pepco cleaned rivers, taught children and adults about 
environmentalism and shared resources about marshlands and 
bird habitats, among other activities. 

The Earth Day 2016 events marked the 46th anniversary of the 
day of service and coincided with actions across the country to 
raise awareness of environmental issues. 

“I am proud of my co-workers who have volunteered their 
personal time for a wide variety of events throughout the 
month of April to help protect our environment,” said 
Wesley McNealy, director, Environmental, Health and Safety. 

“Employees of Pepco have contributed to local watershed and beach cleanup efforts, and are keeping the spirit of Earth 
Day alive by disseminating important information about maintaining a healthy environment,” McNealy added. 

In recent years, Pepco workers have volunteered hundreds of hours of service in a range of community organizations. 

Pepco employees staffed a booth at the Montgomery 
County GreenFest at the Takoma Park Community Center 
on April 30 to helps spread the word about energy 
effciency. This year’s booth featured information about 
Pepco’s electric car charging pilot project. 
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2016 March of Dimes March for Babies Wrap up 
Pepco teams once again participated in the March of 
Dimes March for Babies at Washington D.C.’s Nationals 
Park. Nearly 200 Pepco employees, friends and families 
walked to raise money for infants and young children. 
Pepco region teams also rallied to build support for the 
event through a variety of activities in advance of the 
walk, including networking events, breakfasts, lunches, 
performances and a yard sale. 

As of mid-June, the Pepco teams had raised close to 
$55,000. Funds will be collected until June 30. 

Pepco Releases 2015 CSR Report 
In May, Pepco released its latest Corporate Social 
Responsibility Report. The report highlights activities 
and initiatives Pepco participated in during 2015 
in the following categories: Community Presence, 
Environmental Stewardship, Local Business & 
Supplier Diversity and Charitable Contributions. 

Pepco takes great pride in all of these activities and 
the positive impact its employees and philanthropic 
efforts have on customers within its service areas in 
the District of Columbia and Montgomery and Prince George’s counties. 
The full report can be viewed and downloaded by visiting pepco.com/csr. 

Need to Reach Us? Contact: 

Charles L. Washington, Jr. 

State Relations 

Director, Pepco & 

Delmarva Power 

202-872-2132 

Customer Care: 
202-833-7500 

To report an outage: 
1-877-PEPCO-62 
(1-877-737-2662) 

Website: 
pepco.com 

For more information and 
updates, visit pepco.com, follow 
us on Twitter at twitter.com/ 
PepcoConnect and like us on 
Facebook at facebook.com/ 
PepcoConnect. 

http:facebook.com
http:twitter.com
http:pepco.com
http:pepco.com

